Refresh Your
Day wijth
}'roplcFa it
uperrruits k

ORGANICHSL®

E 7] i y . 7 o g :
| LIl | S S0 S o) PRl
L S - 25 2 g AN y
i # » 35 3 : 4 !
e T > F = N *
v 3 | o | IPJE . e - TR =
3 ¥ ) i I oF O @ e v il
HesHi 5 o | i : ik i s w -~ =i
Lo L L ot v 3 o . z b
g . v il e : i =y J
it jom Wi I 1 i i Lt i
14 s (51 ry e ) ai[alln oo =

it’'s always unique

e /’ngk@ miitvacle d@W te the weild../
PROUDLY MADE IN SRI LANKA







o
S




CAP Green Forest (Pvt) Ltd

Est. 2017 | PV 120886

CEYLON

CONNECT \WITH NATIIDFE

info@caporganic.com

(A0 ENGINCEAING

: THE /[ FOREST :m
S Re i; N

ORGANICHSL"

&2 slwaus unue,

CAP Organic (Pvt) Ltd CAP Engineering The Agro Forest
Value Addition and Trading Design & Consultation Agro-Tourism
Est. 2019 | PV 00218923 Est. 2013 | K11201 Est. 2018 | K15119
About us

CAP is a green agriculture technology and a farming company involved in agricultural crop
production. CAP has initiated a project in Sri Lanka with the main purpose of establishing and
developing the agro-business in the country.

CAP has embarked on a business rollout plan which comprises of:

B The upgrade and expansion of CAP's vertically integrated operations.

B The expansion and modernization of the Company's
primary agricultural operations.

B Support the growth of the Company’s operations.

www.caporganic.com



Vision
Augmenting value addition to crops to develop a sustainable organic agro based in-
dustry.

Mission

To grow the Agro business in Sri Lanka, by guiding and training farmers to use the
latest technology and develop organic farming of the highest quality, Develop infra-
structure, Improve lifestyles and social standing of farmers by providing a real value for
their produce. The quality produce from the farms to be developed into value added
products that generate increased forex and local revenues.

Values
Integrity | Respect | Diversity | Sustainability | Gender Equality

With sustainable farming

100% Organic
Increase the availability of organic fruit and vegetable supply.

Super healthy
Pesticide and chemical-free healthy production of crops.

Improving lives
Providing planting seeds and microfinance services for farmers.

Moral and conscience
We care about environmental and social welfare and culture.

NAME OF THE COMPANY:
CAP Organic (Pvt) Limited

LEGAL STATUS :
Private Limited Liability Company

NAME OF THE DIRECTOR:
Ranjan T. Hanchapola

BUSINESS ADDRESS :

No 37/E/3, Ambasewana Road,

Kalagedihena, Sri Lanka
FACTORY ADDRESS :

19 Mile Post, Udawala Road,

Thanamalvila Sri Lanka
PLANTATION ADDRESS:

19" Mile Post, Udawalawa Road,

Thanamalvila Sri Lanka
TELEPHONE NUMBER :

+94 777 557 558, +94 7 26 36 46 56

BUSINESS EMAIL ADDRESS:
info@caporganic.com

WEB PAGE :
WWW.Caporganic.com

NO OF EMPLOYEES :
50

SOCIAL MEDIA LINK :
CAP Organic Sl
CAP Ceylon
CAP Green Forest
Women Farmers Association (WFA)

MAIN BUSINESS SOURCES :
Value Additions to Agro Business and
Exporting




Group, Ranjan is an enthusiastic young
entrepreneur, born to an agricultural
family from the eastern province of Sri Lanka.

The Founder Managing Director of the CAP

Having graduated as a Bachelor in Arts in
Economic and International Studies, Ranjan
started a career in the field of construction
leading him to pursue studies in the field of
Construction Management and Quantity Sur-
veying

A Quantity Surveyor by profession then,
he worked in the commercial sector, before
becoming the Project Coordinator of the Unit-
ed Nations Office for Project Service (UNOPS)
team. Here he was engaged as a consultant
for a plantation project operated by a group of
Norwegians. Working with this group inspired
him to believe that opportunities existed for
farming which led him to start his own plan-
tation, thus leading to his long-term dream &
passion of becoming an Agro Entrepreneur to
uplift the rural farming community of Sri Lanka.

Ranjan engaged in the business of culti-

vating and exporting of Super-fruits, Special
Spices and Vegetables by motivating farmers
to join him on the journey through special
training programmes where wide knowledge
was disseminated in the modern dynamics of
the trade and supporting them to embark on
these ventures by arranging finance and of-
fering those joining him guaranteed prices for
their produce .

Being in cultivation, Ranjan, began to un-
derstand the plight and challenges of farmers
in disposing of highly perishable fruits in short
time frames, which drove him to probe meth-
ods that could preserve the crops. This led him
to identify the opportunity for developing value
added products which is today in big demand.

His Innovative, dynamic and charismatic
character has helped him within a short span
of time to develop healthy relationships with
farmers, local authorities and international
buyers and move towards establishing a global
brand with an exclusive range of products.

Ranjan T. Hanchapola
Chairman | CAP Group

b Founder | Managing Director - CAP Organic (Pvt) Limited
- Founder | Managing Director - CAP Green Forest (Pvt) Limited
Founder | Sole Proprietor - CAP Engineering
Co-Founder | Partner of The Agro Forest
6 | info@caporganic.com | www.caporganic.com
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Board of Directors - CAP Green

Dirk A.Veugelers

Director & Coordinator International
CAP Green Forest (Pvt) Ltd

dirk@capgreen.life
dirk@georgesdrive.nl

Ranjan T. Hanchapola

Chairman | CAP Group

Founder | Managing Director - CAP Organic (Pvt) Limited
Founder | Managing Director - CAP Green Forest (Pvt) Limited
Founder | Sole Proprietor - CAP Engineering

Co-Founder | Partner of The Agro Forest

+94 777 557 551 | ranjan@cap.lk

Arno Veugelers

Chairman
CAP Green Forest (Pvt) Ltd &
DIFASA Green Farming Co Ltd. - Sri Lanka

Executive Director
CAP Farmers Foundation - Netherland

ave@difasagreen.com

Consultant team

Radley Stephen

Senior Advisor to Chairman &
Director Sales

radley@caporganic.lk

Nilushana Sooriyaarchchi

Consultant -
Agri-Business Development

nilushana@nadep.lk

Dr.Yvonne Fernando Dr. Dharmadasa
Consultant - Products Consultant -

Development Food & Beverage Research & Development
‘yvonnelfernando@gmail.com dharmadasa@iti.lk

Pradeep Rajapaksha Dr. Sanjeewa K. Rodrigo
Consultant- Product Development Consultant -

& Production Line Expanding Research & Development
wpradeeprajopaksha@gmail.com sanjeewarodrigo@gmail.com

info@caporganic.com | www.caporganic.com
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bottle
with

safety

metal lid

Some people
are like
Jackfruit hard
and rude
outside. Soft
and sweet In
inside difficult
to open the
outer layer to
find the sweet
quality of core
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sugar
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Natural

Jackfruit pulp
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Preservatives
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85 floz
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[ &

250ml Glass Bottle with Safety
Metal Lid, 100% Natural Jackfruit
FRIE S Pulp, No Added Preservatives,

Medium Sugar with pasteurizing

1LY MADE [N 8RI LANK and Shelf Life -12 months.
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BOTTLED KING COCONUT WATER No sugar
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Pasteurization
and Shelf life

250ml Glass Bottle with
Safety Metal Lid, 100% King
Coconut Water, No Added
Preservatives, No Added
Sugar with pasteurizing and

FROM THE TROPICA ISLAND OF
SRI LANKA

100%

King Coconut

BOTTLED KING CUCONGT WATER

FROM THE TAOAICAL I5LAND OF
SRI LANKA
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Healthy drinking
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Drink @
Smart, Live mmonbh

Pasteurization
and Shelf life

.|IH”

Medium
sugar

Aluminum
Cans

Permitted+

Preservatives

100%

Natural

Graviola Pulp

ANINOLLA

250ml Aluminum Cans, 100% Natural
Graviola Pulp, Added Permitted
Preservatives, Medium Sugar (9.4g/100ml)

with Shelf Life -12 months.

CEYLON

CONNECT WITH NATURE
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g
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CEYLON cures that
CONNECT WITH NATURE 1 tastes

GRAVIOLA™ - S
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CLLANSL

REFRESH YOUR DAY WITH THE
(% TROPKAL FRUN

100%

Natural

Graviola Pulp &
Lime

S

Preservatives I

250ml Aluminum Cans,
100% Natural Graviola
Pulp, Natural Lime
juice, Added Permitted
Preservatives, Medium
Sugar (8g/100ml) with

”NATURAL FRUIT PUNCH” Shelf Life -12 months.
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A nature
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treat
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Hard and ugly
shell conceals
a wonder

month

Pasteurization
and Shelf life

DIIAUL

200ml Glass Bottle,

100% Natural wood apple Pulp, No Preservatives,
Medium Sugar (11g/100ml) with

Shelf Life -12 months.

119
MED

26%




Breakfast
without
watermelon
Juice Is like a
day without
sunshine
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u 100% Natural Passion Fruit Pulp,

Medium No Preservatives,
sugar Medium Sugar (11g/100ml) with
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Rich in Vitamin C, Soursop Super fruit is
an antioxidant that has anti cancer and
antibacterial effects

100%

Natural
herbs

-

CEYLON

CONNECT WITH NATURE

750 ml glass bottle, Where wine is
Made with 100% Graviola pulp

Not all ecstasies are
the same!”

Heath
l_Anti—diabeticj

L activity J
7 l_omparatlvej

less glucose

L level _J

1
\ \
) ._ﬂ}’ 2
Ant|o><|dant

AR T WTE

Soursop based
medicated wine

OmL €| Alghol
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Milk
Production
Drinking tea maid
from soursop

can help lactating
mothers to
produce more milk.

HEALTH
BENEFITS OF
SOURSOP

High Blood
Pressure

The hypotensive
properties found in
the soursop are said
to be an effective
natural alternative
for people suffering
from hypertension.

Diabetes
Drinking tea made
from soursop can help
lactating mothers to produce
more milk. The hypoglycemic
properties of the soursop can
help regulate the level of blood Antimicrobial
= sugar of a diabetic person. There - et Properties

are no side effects of drinking the , -
Scientific studies show that

soursop.
soursop has the following
¥ antimicrobial properties:
/ Antimalarial | Antiphrastic
c.com | www.captfanic.com Antiviruses |  Antibacterial
£
£
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Energy
Booster

Thiamine can
be found in
soursop. This
essential vitamin
converts the

Bone
Health

Soursop leaves
contain at least 25

percent calcium, sugar in the \
yvhich plays an human body l
integral part in into energy.

keeping the bones
strong and healthy

Herpes
People suffering

from herpes should
drink soursop leaves
teain order to
prevent outbreaks.

Stress
Reliever

Just like chocolates
and other sugary
foods, soursop can fix
a woebegone mood.

Nerves
Tension nerves can appear
anytime. So in order to keep
the nerves, calm drinking
soursop can be the immediate
and natural solution

info@caporganic.com | www.caporganic.com |25




Muscle
Cramps
Soursop has
potassium, which
prevents the
development of the
muscle cramps.

Cholesterol Count

The niacin found in the soursop can help
regulate the bad cholesterol, as well as
boosting the good cholesterol.

26| info@caporganic.com | www.caporganic.com

Constipation

Fiber is present in every
soursop drinking tea made
from soursop leaves that
can address this digestive
problem.

Urinary

Tract Infection

According to scientific research,
vitamin C stops the accumulation
of bacteria in the urinary tract of
the human body. Thus, preventing
the development of an infection.
The soursop contains vitamin C.

Anemia
A great amount
iron can be found

in soursop leaves.

In case you are not
aware, lack of iron in
the human body is
the primary reason
for anemia.




" | Pregnancy
The folate, a B vitamin, helps a pregnant
woman away from developing any
deficiency. Soursop contains folate.

In order to improve the function of the

fruit juice can be a great idea.

dy's metabolism.

I{I.\

immune system, drinking soursop leaves tea

Researchers have found that soursop leaf te
B elp contribute to fat loss by increasing

Anticarcinogenic
Properties

According to the Journal of
Natural Products, the soursop
fruits & leaves are considered
10,000 times more effective
than the Adriamycin, a drug
used in chemotherapy.

1

Migraine
The excruciating
pain brought by
a migraine is so
annoying. The
riboflavin present
in soursop leaves
can address this
problem.

Doresopathy
Back pain can be
lessened when
drinking soursop
leaf tea & fruit
juice.

== Rheumatoid
Arthritis

The painful sensation
throughout the body
caused by rheumatoid
arthritis can be relieved by
using soursop.

| www.caporganic.com |27



VITAMINS MINERALS

20.6 (23% DV) ; = =
“/.;‘gscorbm acid 66 kcal Cu ocgjsp%mg (105 0y)
0.9 mg (6% DV)
Basl K 278me(6%0v)
0.07 mg (6% DV) Potassium
Thiamin
0.253 mg 21m
(5% DV)
Pantothenic acid 5 . ﬁ%r%?ium
14 pg (4% DV) =~

HE Folate kedg | F e ?Sgonav)

0.059 mg Iron

(4% DV}
Pyridoxine R
, 27 m (2% DV)
0.05 mg (4% DV) Phos orus
Riboflavin 2 _
e P T Less than 2% DV minerals:
LessthanZ%g?:;titra:glgz Serving Size: 100 g Calcium, Selenium, & Zinc
81.16¢ 1g(2%DV) 16.84 g (6% DV) 03g(1%DV)  3.3g(13%DV)

28| info@caporganic.com | www.caporganic.com



CERTIFICATE OF REGISTRATION
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Cap Green Forest, (Private) Limited
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Sri Lanka
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144 Wenearch Dirive, Mampaon, Virgiela, 786a, 184
Telephone; +1:757-24-8177 « Fax: +1-757-224-8479

.

Test Reports

Good for People. Good for the Planet.

R/ PRG \|<,,<>

CAP Green

is'a Good Market approved vendor from
May 4, 2018

Good Market is a curated platform for
people creating a better world

hitps/ - ket global

info@caporganic.com | www.caporganic.com
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Out-Grower
Project

(with Ministry of
Agriculture & SAPP)

We have started two projects with MOA (The Ministry of Agriculture)
& SAPP (Smallholder Agribusiness Partnerships Programme) as a busi-
ness the promotor Social and Economic Development priority is para-
mount in the people of Monaragala district. The women population has
recorded around 49% of the total population of the district. By consid-
ering the above situation, CAP Green Forest Private Limited has kept the
initial step to uplift 500 women Farmers in Monaragala with the support
of the CAP Farmer Foundation and later to increase up to 3000. Wom-
en Farmer the Monaragala Association (WFMA) was established in May
2017 and the organization is located in the area of Monaragala district
of Sri Lanka. WFMA believes rural minority women have often been ne-
glected in terms of social and economic development and the lack of
resources has stagnated rural development. WFMA is the first woman
owned and operated association in the area of Monaragala that aiming
women's social and economic development through cultivation.

i) How We Support Them - Out Grower by back system
100

Ampara

&
=]
=]

54
1]

<
=}
°
[
=
‘©
£
@
)
°
o

Padiyathlawa, Mahaoya,

Out-Grower Project - 02:
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Binkama,
Angunakolapalassa

Out-Grower Project - 03:

OOAcres 0Acres
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As per the proposed system, the social and economic wellbe-
ing of the selected women are expected to uplift. The selected
women farmers are given technical knowledge, training and
Support. Then we supply Plants materials. Their Responsibility to
plant and care until harvesting and by buy back by from us with
a guaranteed price. Also, this is not a full-time job that they need
to engage while taking harvesting then can take another regular
income with other intercrops or work as a paid farmer in our
largescale land when we needed.

ii) Vision and Mission

“Economic Empowerment and eliminate poverty by increasing the
Women'’s income and wellbeing through, regional grown Fruits &
vegetables while expanding income opportunities “

iii) Objectives/goals

a.

We strive to meet the needs of a growing population, to protect
and preserve their farms, to help improve their lives while mak-
ing agriculture more viable and rewarding

To produce natural and environmentally friendly products

To promote high nutritious and medical value added agricultural
products

Creating a profitable market for the products

To extend and contribute technical knowledge to farmers and
A — - 1

=

upgrade their agricultural practices
To strengthen the productive capacity of the women members.

To create a sense of awareness for the women folk towards sus-
tainable agriculture production

To corporate between our small business units (CAP Green
Forest, Farmers Foundation, WMEC) which can lead to the best
image in the mind of stakeholders as farmers, community, em-
ployees, shareholders and government in the long term.
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Our current
business
partners

Australia Canada United State

| United Kingdom

| Hongkong | China | Maldives Netherlands
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New Zealand | Czech Republic
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CEO of CAP Organic

visited Northland on
August 2018 to attend

the Horticulture Agri
conference. He has met
Mr.Wim Damsteegt, Partner
& CEO of Dutch Greenery
in the Netherlands (The
largest seed manufacturing
company in the world)

CEO of CAP Organic visited India in November 2018 to attend post
harvesting conference. He has met Mr. Ashvin Sunny, chairman of
AGRIPLAST (Largest greenhouse manufacture in south Asia)

Mr. Jeroen Baas Partner and Post harvesting special-
ist of Baas Agricultural Services -Thailand has visited
the CAP Green farm and given to worth instruction
to harvesting and post harvesting technology to pro-
tect our crops.




N
We, CAP Organic has made a strong agreement be-
tween Norwegian and Chinese company to trade and
marketing our value-added product in their countries.

Several meetings and negations had with both par-
ties, the finally all have come to the final decision. So
in 2021, our products will be sold in the worldwide.

The Managing director of The Graviola
Tea Company in the USA visited our
farm in February 2019 and inspected
the soursop plantation and Gaviola
leaf tea making process. We, CAP Or-
ganic and The Graviola Tea Company
made a strong agreement, We are ex-
porting every month Graviola leaf tea
to the USA

info@caporganic.com

The Norwegian
specialist
visited our
land in 2016

The Norwegian Crop specialist vis-
it our lands and gave to valuable
advice on how to do 100% organic
cultivation

| www.caporganic.com



|

CEO of CAP
Organic visited
China to attend

International

Canton Fairin

2018

36| info@caporganic.com | www.caporganic.com

They provide one-stop agricultural solutions
for farmers and agribusiness from planting
to sales. It will become the most profession-
al international agricultural expo in China
and provide one-stop production and mar-
keting platform for global high-quality agri-
cultural products. The exhibition will gather
more than 20 countries and regions to bring
the best agricultural products and agricul-
tural technology to the exhibition.

Agricultural planting machinery; water-sav-
ing irrigation devices; agricultural facilities
and equipment; agricultural and sideline
product processing machinery; signature
agricultural machinery for the production of
tea, edible fungus, etc.; garden machinery;
agricultural transport machinery; engineer-
ing machinery that is applicable in agricul-
ture and various kinds of agricultural ma-
chinery accessories.

The expo will consist of 4 special exhibitions
+2 special conferences; In addition, during
the exhibition, “recommended products for
world agricultural expo every year” will be
selected and certificates will be issued.




The Australian soil and water specialist
has visited us at the end of 2015 and
did the soil testing with a soil nutrition
analyst.

And also we found a good water source
for a tube well. We know that soil is a
key element of agriculture. Without
it we would not be able to grow the
plants, which are used as food for both
humans and animals. There are two im-
portant aspects we are discus here with
soil properties that are concerned. First,
we focus on its hydraulic conductivity,
the ability of the soil to manage, hold or
drain water. Second, we look at its nutri-
ent management, we refer to the chem-
ical as well as mineral makeup of the soil
as the consistency as well as soil texture

every soil is a mixture of three main com-
petent sands, clay and silt.

CEO of CAP Green attends to the
Agri Technica Asia

- Largest Agri Conference
in Bangkok 201

The study of post harvesting and value addi-
tion technology is most important, Harvested
fruits and vegetables require adequate and
advanced post-harvest processing technolo-
gies for minimizing the qualitative as well as
quantitative losses after harvesting. Nearly
40% of fruits and vegetables are wasted ev-
ery year due to improper handling, storage,
packaging, and transportation. Value-added
agriculture may also refer to increasing the
economic value of a commodity through par-
ticular production processes, e.g., organic pro-
duce, or through regionally branded products
thatincrease consumer appeal and willingness
to pay a premium over similar but undifferen-
tiated products.

Value-added agriculture refers more generally
to thatincrease the value of primary agricultur-
al commodities. Value-added agriculture may
also refer to increasing the economic value of
a commodity through particular production
processes, e.g., organic produce, or through
regionally branded products that increase con-
sumer appeal and willingness to pay a premi-
um over similar but undifferentiated products.
It can also be described as the process that
transforms the raw agricultural product into
something new through packaging, process-
ing, cooling, drying, extracting, and other pro-
cesses that change a product from its original
raw form. [1] As a result of this transformation,
the customer base of a product and revenue
sources for the producer are expanded.
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Gullood
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CEO of CAP
Organic visited
Dubai to attend
Gulfood

live in-person
2021

The world's largest event for F&B processing,
packaging and ingredients, enabling F&B man-
ufacturers to deliver best-quality products
through the most advanced machinery & pro-
duction solutions.

The annual event that matters for food manufac-
turing globally, Gulfood Manufacturing returns
live in-person from 7-9 November 2021at Dubai
World Trade Centre.

Every year the world's biggest food manufactur-
ers take over the show floor to unveil their ad-
vanced technologies - from production to pro-
cessing to packaging.
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Articles
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CEO of CAP Organic shared his journey and the ben-
efits of Graviola fruit with the main newspapers in Sri
Lanka to encourage and invite the youth entrepre-
neurs to come to the field and join with him on his
amazing soursop journey.
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YouTube

interviews

Television

interviews




da Wagawa 2020-08-24 @

Listen first up, to the life story and vision of the young entrepreneur that has enabled him posi-
tion Sri Lanka with innovative fruit products creating avenues for growth and self employment of
youth.
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www goodmarket global

Good Market

“Lakpahana”, 14 Reid Ave,
Colombo 00700

EOdel
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PARK STREET

GOURMET

Park Street
Gourmet

33B Park Street,
Colombo 00200

Celeste Daily

38 Iswari Rd,
Colombo 00500

Govikama
Farm Shop

41 Erawwala Rd,
Pannipitiya 10230

Nature pick

26/A Kaduwela Rd,
Malabe

Sweet Surrender

321 Thalawathugoda Road,
Sri Jayawardenepura Kotte
10100

Angani
321 Thalawathugoda Road,

Sri Jayawardenepura Kotte
10100



Green Reach

543/E/1
Madiwela Rd,
Colombo

Choc-A-Lot

DOK'T HOLD BACK

Choc-A-Lot
Wattala

Keh‘lliblst

Kenkolst
Organic Foods

27,12 Rosmead P,
Colombo 00700

AL-MARS

Almas

No. 45
Marine Drive, Colombo

Pick & Pack
Colombo 06

MAHAGEDARA.LK

mahagedara.lk

every little helps.

“"HEAL" Aswanna
Organic Pte Ltd

No 188, Stanley Thilakarathne
Mawatha, Nugegoda

Ceylon Pick

639A, Kotte Road 10100
Pita Kotte, Sri Lanka
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www.cap.lk

CAP Organic (Pvt) Limited

(+94) 777 557 558
No 37/E/3, Ambasewana Road, Kalagedihena, Sri Lanka.

Factory

19" Mile Post, Pahalagama,
Uswewa, Angunakolapalssa,

Sri Lanka.

Plantation

19™ Mile Post,
Udawalawa Road, Thanamalvila,
Sri Lanka

FOLLOW US
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CAPCeylon



